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Abstract 

In the era of new media, with the rapid development of the Internet, mobile phone 
instead of PC (personal computer), has become the main tool to obtain information. 
Short video is unique in social networks with the advantage of short and concise 
information dissemination mode. In order to greatly reduce the cost of production with 
the use of its own fashion concept, improve the acceptance of urban people and user 
experience. And the combination of video and network marketing model is more novel, 
can attract a large number of passenger flow. Therefore， how college students use new 
media for short video marketing is worth our thinking about. This paper analysis on the 
Rise of New Media and Marketing Model. Focuses on new media the present situation of 
short video marketing under the form of media. Puts forward the advantages of college 
students using new media to carry out short video marketing. 
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1. The Rise of New Media and Marketing Model 

1.1 Reasons for the Rise of New Media 

With the progress of science and technology, the perfection of the global information system of 

digitization and networking of modernization, the perfection of the industrial chain related to 

modernization and information related industrial chain , and the derivation of a social background of 

modern people's openness and new ideas of democracy, everyone is a communicator, everyone is a 

media person, and has the ability to communicate with each other and independently. The medium of 

this communication is called the new media.  

One of the most important reasons why new media can flourish is that the new media take advantage 

of people's fragmented, spare time,people don't need to be on time every day to watch the TV, and 

understand new things not just through daily newspapers. They can turn on new media apps at any 

time to pass their time. With the rapid development of the Internet, mobile phone instead of PC 

(personal computer) has become the main tool to obtain information.  

Nowadays, the new media has been transformed from "UGC + PGC" to "UGC + PGC + OGC ". 

People began to use consumer comparison and other hearts to make star propaganda strategy, through 

the cultivation of network celebrities,Take short video or live broadcast use the blank and fragmented 

time of the youth group for marketing.  

1.2 New Media Marketing Model  

After the rise of new media, offline retailers no longer limit their products to the shelf space of 

supermarkets, but focus on the new media platforms, thus ushering in a new marketing model. Under 

the action of the media studio, the user's advertising is no longer limited by the time and place of 
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advertising , which can save a lot of complicated delivery preparation process; the user's receiving 

advertisement is only in the moment of opening the new media product. 

What new media marketing has to do is to embed ads into daily life scenes or other actual descriptions 

by the means of the popularization of new media platforms, so that other users who see the message 

can better understand and accept it, and sometimes even reach the chain reaction of communication 

with the help of "circle" relationships. Use new media marketing cost is low, understand the 

characteristics of peer consumption characteristics, consumption psychology, consumption habits and 

other characteristics of peers . identify young people,a group with strong purchasing power,and no 

plan to spend money,ultimately achieve the goal of profitability.  

2. Current Status of Short Video Marketing in New Media  

2.1 Larger customer base, faster growth 

From the short video active in people's sight, by 2017, the short video market has reached 5.7 billion, 

a year-on-year increase of 184%, the growth of user size and the investment of advertising have led 

to the whole market scale greatly increased, and the short video industry will continue to grow in the 

next 1-2 years,the short video industry will continue to grow, using short video marketing to provide 

more business opportunities for the market.  

2.2 Consumer motivation needs guidance  

According to the survey results of adult residents' reading, digital reading data of adult residents in 

China increased significantly in 2019, with the average adult reading on mobile phones and other e-

readers for about 75 minutes per day, up 19.7 percent year on year. With the growth of people's use 

of mobile phones, mobile phones, as the main carrier of new media, are promoting the continuous 

development of the new media era. According to the Internet big data survey, the proportion of people 

suffering from mobile phone addiction is increasing. Among them, the proportion of young people 

between 25 and 35 years old accounts for as many as 2/3. Young people in this age group usually 

check their mobile phones once every 13 minutes, which fully shows that young people are the main 

users of new media. 

According to the consumer psychology survey of all ages, the older the consumer, the more rational 

it is, whereas the younger the consumer is more impulsive. High-educated, high-positioned, high-

income consumers are also high in consumption. In addition, now college students because of good 

family conditions, consumption in consumption is also leading. Therefore, it is not difficult to find 

that the youth group, as the main communicator and visitor of the new media, has a great defect in 

consumption view. The youth group, as the main communicator and viewer of the new media, is 

thinking ahead of the consumption concept, which needs to guide the active consumption through 

short video.  

2.3 Strong ability in video coverage of the crowd consumption 

According to the analysis of the domestic market consume,as well as “xigua” “Douyin” “kuaishou” 

and other apps’ browsing data showing, the age of main users is under 35 years old,besides,7 to 15 

years old individuals the worry-free consumer group, accounting for 15%-20% of China’s total 

consumption ;16 to 30 years of age,is a completely autonomous consumer group , the leading group 

of the national consumption trend.Their consumption amount accounts for a third of the total 

consumption. Generally,Their consumer account for more than 50 percent of the total . People under 

the age of 35 are the strongest consumers of video browsing and consumption.  

3. The advantage of college students using new media for short video marketing  

3.1 New marketing model  

Break the traditional marketing propaganda mode,use “consumers-short video promotion-enterprise” 

business model. By 020 marketing combined with Internet + video mode, to cater to the rapid 

development has produced and short video electricity era characteristics, combined with creative ads, 
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diversification of content, technique such as creation of independent brands, in the Internet industry 

reputation magnified this lens will affect consumer spending behavior. The advertising content style 

is humorous,funny, lively, and fashionable as the main element to enhance the user experience, and 

the content of funny jokes as the Main content core. Based on the characteristics of content 

authenticity, a video advertisement should be created to directly highlight the advantages and contents 

of the product and improve consumers' acceptance of the advertisement. You can place short video 

ads on some platforms by clicking on the points of the ads you have watched and downloading the 

influence. Most consumers choose to watch videos in order to gain profits, which can attract 

consumers' attention and thus achieve the purpose of promotion. 

3.2 Strong publicity  

Because of the advent of the Internet mobile phone 4G e-

commerce era survey found that more than 80 users in the country use mobile phones to watch vide

o, the average national user spends more than 20 minutes a day on video brushing, and as a leader i

n the short video market,"Douyin" has more views and customers.if applied it to the marketing busi

ness model, I strongly believe it will be better used in Line publicity promotion . 

3.3 Low cost and high profit  

College students are generally aged between 18 and 24 years old, in the multimedia era of college 

students have a strong ability to accept new things, can master IT technology skillfully," Douyin 

"short video shooting skills, shooting methods have a multiple layers of understanding, suitable for 

the establishment of short video studio. Moreover, college students can make full use of the 

advantages of campus resources integration, in the university around the establishment of a small-

scale propaganda settlement. College students belong to the youngest generation of people who grasp 

electronic technology, have a thorough grasp of the various functions of mobile phone, can take fancy 

propaganda video through a mobile phone, reduce the start-up funds, and reduce the cost of 

propaganda mode in the past. With this  At the same time, using the characteristics of short video 

low investment, high income, simple production, comprehensive information transmission, strong 

interaction, while earning the operating expenses of the shaking platform, while earning the enterprise 

investment expenses. For example, in starting a business, college students can form a campus media 

studio composed of several students who can plan, do marketing programs, video shoot, video and 

audio clip respectively. In the beginning, they can cooperate with the self-media platform, which 

already has a certain influence in the university, or the formal public number, “Weibo” and other 

authoritative new media platforms, and cooperate with the new establishment around the school, or 

with the enterprises who intend to market through the platform. Take the road of cooperative 

marketing, shoot, conceive, etc., by the influential new media platform to provide the platform, by 

the cooperation intention enterprise to provide the fund, finally completes uses the short video in the 

new media  the results of the platform for marketing.  

3.4 Possess Targeted  

The new media platform has its unique algorithm and traffic pool. The platform will allocate each 

work to different browsing groups according to the algorithm. The unique preferences of the browsing 

group determine the type of video, so the type of short video playback is closely related to the 

preferences of the audience. At the same time, the number of broadcasts, likes, comments, and 

forwarding volume of the work also determines the size of the promotion crowd. Making good use 

of the flow pool and creating your own unique labels and packaging can enhance your promotion 

volume and popularity. This marketing method also improves the pertinence of the video for a specific 

group of people, and increases the efficiency of marketing. 

4. Conclusion 

The combination of short video and new media is in line with the fast pace of life in today's era, but 

the operation is simple, and the characteristic of moving from life to life is consistent with the conce
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pt of national innovation and entrepreneurship. As the main force of innovation and entrepreneurshi

p, contemporary college students choose to start their own businesses in the new media era due to th

eir novel ideas, strong learning ability, proficiency in the application of new media, and lack of vent

ure capital. It is a good choice for college students to choose short video marketing  in the new medi

a era. Combining practice with theory and keeping up with The Times is of great significance for cu

ltivating outstanding college students who has strong practical ability 、 innovative spirit and could 

adapt to social development. 
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